Travel Habits
The Sophisticated Traveller
Reader Survey November 2009

Life & Leisure FINANCIAL REVIEW |group

THE SOPHISTICATED TRAVELLER



Travel Habits

Holiday Overview

Decision maker when planning holidays Number of holidays taken in last 12 months

MNone, 4%

Male, 22%

More than three, One, 14%

28%

Joint decision,

59% Female, 19%

Two, 30%

Three, 23%

Ave. number of holidays taken in past 12 months
2.83
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Travel Habits

Amount Spent on Last Holiday

Amount spent on last holiday
Ave - $1,535 Ave - $3,600 Ave - $13,200

Over half of readers
spent over $10,000 on

their last international
holiday

Domestic (1-2 days) Domestic (3+ days) International

E Less than $1000 = $1000-$3000 « $3001-$5000 = $5001-$10,000 = More than $10,000
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Travel Habits

Business Travel

Business travel habits

Ave number of Business Trips in
Past 12 months

9.7

« Outside Asia Pacific region
= Elsewhere in Asia Pacific
= Within Australia

2006 Comparison
Outside Asia Pacific

Elsewhere in Asia-Pac
Within Australia
TOTAL

Business Travel
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Travel Habits

Accommodation Habits

Accommodation when travelling

Readers of The
Sophisticated Travellers
are likely to stay in 4 or 5
star hotels/resorts when

travelling.

Luxury Hotel/Resorts are
more likely to be used
when travelling on short
trips, or on business

Short Holiday Long Holiday Business Trip
= Luxury hotel/resort = 4-star hotel/resort & Standard hotel/resort
m Boutique design hotel u Services apartment w Other
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Travel Habits

Domestic Airline Travel Habits

Business Travel - Domestic Flights Personal Travel - Domestic

Business, 16% Business, 11%

Economy, 84% Economy, 89%
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Travel Habits

Short Haul International Airline Travel Habits

Business Travel - Short Haul International Personal Travel - Short Haul International

First, 1% First, 1%
Business, 17%

Business, 28%

Economy, 71%

Economy, 82%
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Long Haul International Airline Travel Habits

Business Travel - Long Haul International Personal Travel - Long Haul International

First, 5%

First, 4%

Economy, 38%

Business, 39%

Economy, 57%

Business, 57%
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Travel Habits

Habits During GFC

Business travel habits during Global Financial Crisis Personal travel habits during Global Financial Crisis

Now travel more,

Now travel more,
5%

9%

Now travel less,

18%

Now travel less,
32%

Travel hahits have
remained the

0,
same, 62% Travel habits have

remained the
same, 74%

The Global Financial Crisis saw travel habits of readers largely remain the same, though nearly one third

of business travellers say they travel less in the wake of the GFC.
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Travel Habits

Habits During GFC

Travel within Australia during the Global Financial Crisis

Mare likely, 25%

While the majority of readers did
not change their local travel habits,

one quarter were more likely to
travel within Australia during the
Global Financial Crisis

Less likely, 10%

Unchanged
likelihood, 65%
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Travel Habits

Holiday Intentions within Australia the Next 12 months

Holiday intentions within the next 12 months - in Australia

Melbourne 42%
Sydney 39%
Gold Coast/Sunshine Coast 34%
Coastal NSW 32%
Brishane 19%
Regional NSW 19%
Regional Victoria 18%

Regional Tasmania 15%
Adelaide 15%
Perth 14%
Great Barrier Reef 14%
Hobart 13%
Coastal Victoria 13%
Northern/Regional Queensland 12% popular destination for readers to
Broome 1% travel to within the next 12 months
Regional South Australia 11%
Resorts Islands 10%
Darwin 7%
The Kimberley 7%
Other 4%
Alice Springs 4%
Uluru 3%

The Eastern Seaboard is the most

Life & Leisure FINANCIAL REVIEW |group

THE SoPHIsTIcATED TRAVELLER N=1020 Source: ST Reader Survey November 2009



Travel Habits

Australian Destinations Interested in Visiting in Future (beyond 12 months)

Australian destinations interested in travelling in the future

The Kimberley 36%
Resorts Islands 34%

Regional Tasmania 33%

Broome 32%

Great Barrier Reef 25%
Uluru 24%
Hobart 23%
Northern/Regional Queensland 20%
Darwin 19%
Perth 19%
Gold Coast/Sunshine Coast 18%
Melbourne 18%
Coastal NSW 18% . L
Allce Springs o When it comes to visiting
Sydney 16% preferences beyond 12 months, the
Regional South Australia 15%
Regional Victoria 14%
Adelaide 13%

destinations become more “exotic”,
with The Kimberley & Resort

Regional NSW 12% Islands the most popular responses
Coastal Victoria 9%

Brishane 8%
Other 5%
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Travel Habits

Overseas Holiday Intentions in Next 12 Months

International destinations intend to travel in next 12 months

Western Europe

Britain

North America

South-East Asia

New Zealand/South Pacific

China/Hong Kang

Australia
Japan
Eastern Europe/Scandinavia/Russia 36% of readers who intend to travel
Canada overseas in the next 12 months
Middle East intend to travel to Western Europe

South America/Central America
Africa
Other
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Travel Habits

Overseas Holiday Intentions in the Future (beyond 12 Months)

International destinations intend to visit in the future (beyond 12 months)

Western Europe 44%
North America 37%
Britain 32%
Canada 29%
New Zealand/South Pacific 26%
South America/Central America 26% HHESIENT SUTEpE |s.alsc.) s
o _ most popular destinations
Eastern Europe/Scandinavia/Russia 24% .
for readers when it comes to
Africa 23% travelling overseas in the
South-East Asia 23% future (beyond 12 months).
China/Hong Kong 22%
Japan 21% Around one quarter of
Middle East 14% readers intend to visit South/
. Central America as well as
Australia 8%
Eastern Europe /
Other 1%

Life & Leisure
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Airlines Flown in Last 12 Months

Airlines flown with in past 12 months

Qantas Airways — 76%

Singapore Airlines 26%

British Airways

Emirates

V Australia
Cathay Pacific Over three-quarters of

readers have flown QANTAS

in the past 12 months.

Air New Zealand
Malaysian Airlines
Other

Thai Airlines

Over one quarter have flown
United Airlines

Singapore Airlines in the

Virgin Atlantic
past 12 months

Lufthansa

Etihad

AirAsia

JAL/Japan Airlines
Finnair
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Most Preferred International Airline

Most preferred international airline

Qantas Airways 43%
Singapoare Airlines 24%

Emirates 12%

Cathay Pacific QANTAS Airways is

considered the most
preferred airline for readers,
ahead of Singapore Airlines
& Emirates.

British Airways
Malaysian Airlines
Etihad

Air New Zealand

2006 Comparison
Other QANTAS

Virgin Atlantic Singapore Airlines

V Australia Emirates

Cathay Pacific

Thai Airlines
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Travel Habits

Next Holiday Type

Next holiday type

sightse=ing | %

38%

Beach orisland
Cultural

Luxury

City breaks

Road trp | 25

21%

Readers of The

Sophisticated Traveller have

mixed intentions in terms of
their next holiday types.

Soft adventure
Ski/snow sports
Cruise
Educational

43% of readers intend to
Sporting trip

make sightseeing as part of
their trip, while 25% will be
taking aroad trip

Extreme sports/adventure

Other

Family
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Advertising

Impact of Advertising in The Sophisticated Traveller

Impact advertising in ST has on brand

Negative, 1%

Neutral, 22%

77% of readers believe that
advertising in The

Sophisticated Traveller has a

positive impact on a brand

Positive, 77%
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Advertising

Impact of Advertising in The Sophisticated Traveller

Actions as aresult of seeing ST ads

None of the above 21% 79% of readers have

actively interacted with an

I

Planned/taken action as a result of

seeing ad 23%

|

advertisement in some way

Cut or torn out an advertisement 34%

Visited at store to look at advertised
goods 23%

Telephoned an advertiser for more

0,
information 5%

Visited an advertisers website 51%

Told someone else about advertised

goods/services 27%

|

Bought advertised goods/services 16%

Readers interact with advertisements within The Sophisticated Traveller. 51% have visited an advertiser’s website

upon seeing an advertisement, while 29% have planned/taken action as a result of seeing an advertisement
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Advertising

Advertising Perceptions

ST advertising description

Other
Engaging

Non-intrusive
30% of readers describe the

Aspirational advertisements in The

Sophisticated Traveller as

Relevant to the “Relevant to me”

magazine

51%

Relevant to my job

=
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